Water vapour transmission of some inner wears with quick dry function
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Abstract
Other than wicking behaviour, water vapour transmission is an important factor in determining the quick dry
property of a product. In the market, many inner wears claimed to have quick dry function. This study is aimed to
examine the water vapour transmission of some inner wears available in local market. Three products from different
sources: Brand A: online brand; Brand B: general market and Brand C: youth market were evaluated by simulating of
water vapour (sweat) transmission from skin surface to outer fabric surface. It was found that Brand B product was the
optimal choice in terms of water vapour transmission.
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